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“Occupy Wall Street” has dramatically increased the importance of corporate social 
responsibility (CSR) in reputation management. More than two in three corporate 
communicators said the Occupy movement affected their communication plans for 
2012 and 55% identified CSR as an area of their communication program that has 
already been addressed. Those are among the key findings of a C-Suite survey of 
communication professionals conducted for D S Simon Productions, an Integrated 
Video Marketing and public relations firm, by CommPro.biz 

 
These findings were driven by the overwhelming media coverage of “Occupy Wall 
Street” during the last part of 2011. Social media kick started the Occupy movement 
with the viral video of a New York City police officer pepper-spraying a non-violent 
protestor and continues to be a driving force. For organizations, social media is playing 
a vital role as they adjust their communication plans because of the movement.   
 
An analysis of broadcast coverage of OWS BY D S Simon during this period found that 
OWS was mentioned more than 17,300 per week from October, 2011 through 
Thanksgiving. A survey of the media conducted by the firm found 71% of media 
outlets expect to continue covering the Occupy story in 2012. 
 
The most compelling finding is that “Corporate Social Responsibility” was at or near 
the top of the surveys as an area of focus for both businesses and the media. Half of 
the media surveyed indicated the possible effects of the Occupy Movement on 
corporate social responsibility would be part of their coverage in 2012.  
 
We see there is going to be a significant effort by organizations to expand CSR efforts 
and to make sure they align with and support business goals. We see a significant 
increase in spending not only on CSR programs but to promote them across a variety 
of platforms to media that will be looking more closely at these efforts. 
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When we set out to conduct this survey, we hoped it would provide important information 
for corporate communicators to better understand if (and how) “The Occupy Movement” 
might cause them to adjust their strategies and enhance their communication to key publics. 
We were surprised to find the data made such a compelling case for CSR executives to make 
that more funding was not only needed for these programs but to more proactively 
communicate this information.  
 
The data from our study is below and is followed by a study of the media and how they are 
covering this story. We found organizational communicators were already actively adjusting 
their communications program to respond to the increased public focus on the underlying 
issues brought to the media’s attention by the Occupy protests. In fact, one CCO at a 
Financial Services firm told us if an organization hadn’t already been adjusting their 
communications to address the underlying issues it could be too late. Rather than being too 
late, the findings underscore the need to address these changes in the environment through 
more effective policies, programs and communications.  
 

How is Occupy Wall Street affecting your communications plans? 
68% of all respondents said that Occupy Wall Street is affecting their communications plans for 2012. Of 
those responding that it affecting them, here’s a breakdown of the specific areas of their communications 
plans that are affected: 

 

 
 
 
 
 
 

 
If Occupy Wall Street is not currently affecting your plans, will it during the next two-three 

years? 

57% of communicators say it will affect their plans during the next 2-3years. Of those responding that it will 
affect them, here is a breakdown of the specific areas of their communications plans that will be affected: 

 
 
 
 
 
 
 
 

 Corporate Communicators 

Corporate Social Responsibility 55% 
General Communications Strategy 53% 

Corporate Reputation 43% 
Crisis Communications 39% 

Executive Pay 22% 

 Corporate Communicators 

      General Communications Strategy 52% 
Corporate Reputation 52% 

Corporate Social Responsibility 51% 
Crisis Communications 39% 

Executive Pay  25% 



 
 

Best Practices for improving the value of your CSR efforts 

 Align CSR with business goals 

 Integrate CSR communications into your organizational communications 

 Create and distribute relevant content to media, customers, partners and internal 
audiences 

 Maximize communication to all key publics 

 Give these key publics an opportunity to get involved 
 
An example of aligning CSR with business goals is how IBM approached its 100th 
Anniversary http://www.ibm.com/ibm/responsibility/report/2010/communities/service-
communities.html .  In an online interview http://bit.ly/swdiEF Kevin Bishop, Global Head 
of Brands for IBM said “We tried to mobilize our 400,000 plus employees to do work in their 
local communities using their professional skills. “ We see a continuation of this trend. 
 
Growing media interest in CSR will also drive this trend. We have found that media 
initiatives with a corporate social responsibility focus such as prematurity awareness, 
combatting hunger, supporting our military and domestic violence generate 35-50% more 
earned media reach, on television, radio and the web than comparable programs without 
the CSR hook. 

 

 
 

Do you have plans or will you be planning for Occupy Wall Street scenarios? 
71% of those surveyed indicated they have or will have strategies for their organization or their clients. Of 

those who have or will be planning strategies, here’s what they will be planning for: 
 
 

 
 
 
 
 
 
 
 
 

 
 

 
 

 Corporate Communicators 

A general change in tone in corporate behavior, 
executive pay, etc 

56% 

Your industry is targeted 45% 
Your company is targeted 35% 

A third party is targeted that affects your 
business 

25% 

http://www.ibm.com/ibm/responsibility/report/2010/communities/service-communities.html
http://www.ibm.com/ibm/responsibility/report/2010/communities/service-communities.html
http://bit.ly/swdiEF


 
 

 
 

 
How likely is it that the following will occur during the next five years? 

The corporate communicators do not see these issues fading anytime soon. 65% believe 
there is a greater than 50% chance that there will be a general change in tone that affects 
their business. 52% felt there was a greater than 50% chance that their industry would be 
targeted. 

 
 

 Corporate Communicators 

A general change in tone that affects your business 65% 
Your industry is targeted 52% 

A third party is targeted that affects your business  44% 

Your company is targeted 21% 
 
 

 
 
The surveys also found that 78% of corporate communicators felt OWS will influence the 2012 
congressional and presidential races. 

 

 
Will Occupy Wall Street influence the 2012 Presidential and Congressional campaigns? 

 
 
 

 
 
 
 
 

 
 
 
 
 
 
 
 
 
 

 Corporate Communicators 

Yes 78% 
No 22% 



 
 

To coincide with the C-Suite survey, D S Simon conducted an analysis of U.S. broadcast 
coverage of the “OWS” movement. The D S Simon analysis found that the “Occupy” 

movement had a weekly average of 15,964 broadcast mentions from October through 
December 31, 2011. An initial analysis of 2012 U.S. broadcast coverage of the “OWS” 
movement found that while the weekly average mentions was drastically reduced in 

January, there has been a resurgence of broadcast mentions as we begin February 2012.  

 
 

This quick snapshot of “OWS” broadcast coverage shows that while January was quiet, the 
coverage was on the rise in early February. 

 

 
 
 

Month Dates Broadcast Mentions 

October 1-7 18,244 
  8-14 26,113 

  15-21 20,246 
  22-28 15,275 

  29- Nov 4 10,500 

      
November 5-11 7,388 

  12-18 26,363 
      

December 12-17 15,279 
  18-24 9,794 

  25-31 10,442 

      
  2011 Weekly Average 15,964 

January 2012 1-7 8,521 
  8-14 7,085 

  15-21 8,870 

  22-28 5,501 

  29 - February 4 14,871 
      

  2012 Weekly Average 8,970 
   



 
 

While OWS should continue to generate significant coverage in 2012, the media doesn’t 
expect quite the same amount of coverage as took place in 2011. Interestingly, its areas of 
focus were aligned with the focus of corporate communicators changing emphasis. Specific 
responses are below. 

 
Will you be covering Occupy Wall Street in 2012? 

 
 
 
 
 
 
 
 
 
 

Of those covering OWS, what specific angles to the story will you be covering? 
The data below follows what D S Simon tracks regarding the effectiveness of promotional campaigns 
undertaken for clients regarding their CSR initiatives. 
 

 
 
 
 
 
 
 
 
 

 
 

 
 

How will your coverage of OWS in 2012 compare with your coverage during 2011? 
 
 

 
 
 
 

 
 

 Media 

Yes 71% 

No 29% 

 Media 
Election 2012 73% 

Corporate Social Responsibility 50% 
Company Management 22% 

Employee Relations 17% 

Customer Relations 13% 
Investor Relations 12% 

 Media 
Much Less or Less 39% 

The Same or More  61% 



 
 

 
 

METHODOLGY 
 

There were more than 250 respondents to the surveys. The Corporate Communications 
survey was conducted by CommPro.biz and was written and produced for D S Simon 

Productions Inc. The media survey was conducted by  
 

D S Simon Productions using Survey Monkey. The broadcast analysis was conducted by D S 
Simon Productions using Critical Mention.  

 
 
 

About D S Simon Productions 
 

D S Simon Productions is an award winning PRketing™ firm that focuses on content creation 
and distribution, integrated video marketing, social media and traditional broadcast Public 

Relations. 
 

The company has extensive experience in assisting organizations in planning, developing and 
promoting Corporate Social Responsibility initiatives. 

 
Established in 1986, the D S Simon’s headquarters and HD broadcast studio are located in 

New York City with satellite offices in Los Angeles, Chicago and Washington DC.  
 

 


